June 29, 2009
Town seeks advertisers

By ADAM SMELTZ
Courier-Post Staff 
Hunting for dollars in a sour economy, Cherry Hill plans to invite advertising this year in its quarterly township newsletter and other public places.
Council members voted 6-0 last week for a program that eventually would allow businesses and others to place advertisements in venues as varied as parks, athletic fields and the township library.
After township lawyers review and sign off on the program, Cherry Hill authorities will seek advertising applications from businesses, spokesman Dan Keashen said. He said the first advertising opportunity would be in the township newsletter, which costs the municipality $4,500 an issue to produce and deliver.
Tentatively, Cherry Hill is hoping to generate $20,000 a year in advertising revenue from the newsletter, which reaches 31,000 homes. The township expects to invite advertisements later this summer.
"Any opportunity we have to subsidize taxpayer dollars -- we're going to take a serious look at," Keashen said. He said the township is administration is "hopeful this (newsletter opportunity) will provide a blueprint for naming rights, sponsorships and advertising" elsewhere in the township.
Cherry Hill will set "a very high ethical bar" for advertisements, and a committee of three people will review all advertising applications, Keashen said. An earlier township-produced publication, Cherry Hill Business Today, accepted advertising in the early 1990s.
It's still too soon to know how advertisements may take shape elsewhere in the township, such as at parks or the library. The township has not yet decided exactly how or where advertisements will be allowed in those places. Those guidelines may be established later in the year, perhaps by the autumn.
"All of those places have permanent signage on them," Keashen said of parks and ball fields. "(Advertising) may be an opportunity to augment those signs. But outside of that, we have not moved forward."
The township has put a premium on cutting costs and identifying new ways to raise revenue as the economy has dipped. A tentative budget for the 2010 fiscal year includes no municipal property-tax increases and reduces spending by about $1 million from the 2009 fiscal year. The township budget is projected to be about $61.6 million for fiscal year 2010 after a 10-percent spending increase last year.
Keashen said Cherry Hill has worked with the state Department of Community Affairs to review the best practices for advertising on the municipal level. DCA on Friday did not have any details about how many towns have taken similar steps.
But at the state League of Municipalities, staff attorney Deborah Kole said it's likely that more local governments are making the move.
"It's probably getting more common because everyone is in such financial straits," Kole said. "It's a complex thing to do, but when you need the money -- all sources of revenue have to explored now by municipalities."
Reach Adam Smeltz at (856) 486-2919 or asmeltz@gannett.com.
